Portfolio examples brochure, Large format and branding



Publication design examples

for The Marketing Collective

Link to the brochure site below

All other work is outside of this partnership.


https://issuu.com/themarketingcollective













Hampshire Top Attractions
Campaign design

A range of posters, online adverts and email banners and gifs for Hampshire’s Top Attractions Campaigns including SWR
campaign in 2018 to reach SW London families.

© This document is the intellectual property of The Marketing Collective










COMPLIMENTARY

BREE/E

SOUTHAMPTON AIRPORT

MAGAZINE

SUMMER 2019

journey

Suu

Southampton
Alrport

Design, print and manage the publishing of a quarterly
passenger magazine for Southampton Airport as well as
content planning and copywriting. The audience for the
magazine is the business passenger as well as holiday

makers. ) )
Design Assets include:

« Nine issues of quarterly passenger
magazine

« Ad hoc adverts for businesses

- Digital banners for sales email newsletters

« Infographics and timetables

© This document is the intellectual property of The Marketing Collective



Southampton & Region Hoteliers Association - Hospitality Awards

AWARDS

HOSTED BY
THE SOUTHAMPTON & REGION
HOTELIERS ASSOCIATION
IN SUPPORT OF
FARESHARE

Sponsored by: Cab My Ride

EXCLUSIVE LAUNCH INVITATION HOSPITALITY

You are invited to the breakfast launch of the AWAR DS

Southampton and Region Hoteliers Association 201 g

on Wednesday 3rd July 8:00am - 10:00am Hear about....
at St Mary's Stadium + The success of the 2018 Awards

+ 2019 Award categories
+ How venues can nominate
+Sponsorship opportunities

In 2018 we designed the branding and assests for the first Hospitality
Awards for the Southampton & Region Hoteliers Association.
Design Assets include:

Logo and branding toolkit

Invites for the launch event and main awards evening

Posters

Certifcates

Menus

Online adverts to promote the awards and for use on social media.

© This document is the intellectual property of The Marketing Collective



Branding projects for new businesses

Tel: 01794 840 240 | Mob: 07766251 669
hellogchillipepporcatering. uk
www.chillipeppercatering.uk
@chlipeppereventcalering

THE INVITATION YOU CAN'T FORGET...

Logo development by another designer.
Inplimentation by Scahill Design.

Chilli Pepper Event Catering launched a new business in autumn 2018. We have worked on
a brand development, business stationery, leaflets, brochures and adverts.

© This document is the intellectual property of The Marketing Collective






STHE BEGINN;
TUDOR ’CL"?;

SIWNIASNW-NOLJWYHLNOS

S HISTORICAL-

-SURVIVAL-
THE-PEOPLE-PROJECT =
T

Leaflets & Event programmes

T —_ We were involved with the production of all paperbased

KY’\;TTFEE §N0E37-0 : . . . . ope

W ol ORs materials for this arts council funded project. We ustilised
gVl the theme and story throughout the design, creating

a timetable of events that were clear and accessable,

information flyers, and a walking tour. Adverts and poster

were also produced for this project so we feel that it

illustrates our skills in this area.

A-W ALKING-TOUR- AROUND
TUDOR-SOUTHAMPTON

R

WL i

TUDOR-REVELS

SOUTHAMPTON

EVENTS-PROGRAMME
AUGUST - TO-NOVEMBER-

Design Assets include:

« Tudor Revels 2yr project

« All paper based literature design
« A3 Events programme

7] OPEN-OUTFOR- DET AILS - OF - i : OPM * Adve rts

« A2 Walks programme

A| MICHAELMAS:-FAIR- AND-MAP AT-60D'S 3 --STREET

www.tudorrevels.co.uk







Hampshire Miltary Attractions

We have designed and produced the Hampshire Military Attractions leaflet for the last 5 years on behalf of Visit Hampshire.

© This document is the intellectual property of The Marketing Collective






Design for Visitor Guides

The Marketing Collective own the
Hamble Valley destination brand
and have published visitor guides,
leaflets and walking trails for the
past 7 years.

Visitor Guide Spec:

« A4340,000 print run

« 32-44page, 115 gsmssilk,
130gsm cover

To view latest issue:
https://issuu.com/
themarketingcollective/docs/
hvgl4 online_final2pgs

© This document is the intellectual property of The Marketing Collective


https://issuu.com/themarketingcollective/docs/hvg14_online_final2pgs
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Design for Visitor Guides

Test Valley

Visifor Guide

For the past three years we

have publised Test Valley Visitor
Guide. This includes copywriting
destination features and editorial,
design support®, advertising sales,
advert layout, artworking, print

Visitor Guide Spec:

« A430,000 - 40,000 print run

« 32 page, 120gsm Uncoated
stock, self cover.

To view latest issue:

https://issuu.com/

themarketingcollective/docs/test

valley visitor_guide2017

*Support inhouse design team on creative brief,
layout and imagery to use.

© This document is the intellectual property of The Marketing Collective


https://issuu.com/themarketingcollective/docs/test_valley_visitor_guide2017
https://issuu.com/themarketingcollective/docs/test_valley_visitor_guide2017
https://issuu.com/themarketingcollective/docs/test_valley_visitor_guide2017

Saturday 16 July 2011
Hoglands Par -

rk 12 noon - 9pm

For The Mela Festival, whilst the work dates to 2011, it

has been chosen to illustrate the bredth of production and
information we delivered : Annual report, seasonal brochure,
logo design and leaflets for the festival. These elements
targeted a general visitor audience but also key organisational
stakeholders and business contacts.

Activity Marquee &3

At Asia Stage Bus
[

Annual review

NIA

w7 'S~

art asia

www.artasia.org.uk

The Shiver Terry Rile

24th November | 7.30pm d N n

20th November |7pm
(doors open 6.30pm)

Annual Review
April 2009 - March 2010

S We vl crece hespoces in which etablshed and emerging
T moy testthemseives and theirarl ond pursue new ideas and

Design Assets include:
« Southampton Mela festival Programme 2yrs
+ Leaflet

« Poster

« Logo design

« Festival Map and signage
« Annual review






Tender Propositions
Designs



English Heritage

We recently put together some mock up designs for an English Heritage Tender for their Members’” handbook.

© This document is the intellectual property of The Marketing Collective



English Heritage

© This document is the intellectual property of The Marketing Collective



SUMMER 2016

Trinity House Proposal for the light houses around the UK



Brand development












Scahill Design clients



LOGO DESIGNS
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PrRoceEss COMMUNICATION MoODEL®

www.kahlercommunications.com

© This document is the intellectual property of Tina Scahill Design



THE PRoOcEss COMMUNICATION MoDEL®
SEMINAR

A Kahler Communications Seminar Using The Process Communication Model®

Discover The Process Communication Model

SECTION 2.

The Six Personality Floors

. HARMONIZER FLOOR

CHARACTER STRENGTHS
Compassionate, sensitive and warm.

TRAINING MANUALS AND MATERIALS FOR ANY COUNTRY.

| HAVE CREATED SEVEN DIFFERENT MANUALS FOR:
USA, UK, CHINA, GERMANY, AUSTRIA, FRANCE

SECONDARY PERSONALITY
CHARACTERISTICS

In addition to everyone’s base type there are secondary characteristics that come from
other personality types. Even though these characteristics are not as developed as the
Base they are available and can be used as additional resources when needed.

The more we use these characteristics the more we expand the flexibility of our
communication style and enhance our potential.

PHASE

In addition to our base personality,
we have a personality phase type
that can change over a lifetime.
Some people experience one or more
e ekl e Of
their
new
both
d the
1se. A
years

For those of us who have experienced a Phase
change, we almost always experience the Distress
Sequence of our Phase Personality, but on rare
oceasions, we might experience the Distress
Sequence of our Base Personality.

PERCEPTION
Perceives the world through the filter of emotions “I feel...”, “I care...”,

“Ilove...”

MANAGEMENT STYLE
Needs and offers a benevolent management style

SENTENCE STRUCTURE 11

Nurtures

TRAITS

Ability to nurture and give to others. Good at creating harmony.

BASE

North American Population 30%; 25% are male and 75% are female.

Notes:

COPYRIGHT © 1996 BY KAHLER COMMUNICATIONS, INC. 2015 EDITION

All rights reserved.

No portion of this publication may be printed or reproduced by any means, clectronic, mechanical, photographic or otherwise, or portrayed,
translated, or included in any information storage and retrieval system, or used to print or otherwise reproduce a computer-generated
interpretation, without permission in writing from the publisher, Kahler C Inc. 1401 Malvern Avenue, Suite 140, Hot Springs,
Arkansas 71901, phone: 501-620-4744, E-mail: info@kahlercommunications.com.

Only a trainer certified by Kahler Communications, Inc. or one of its authorized licensees may teach this seminar.

This manual is accompanied by a personalized profile report intended solely for the use with this seminar manual. Neither the manual nor the
personalized profile report may be used in any (other) teaching, training, consulting or counselling setting or situations.

© This document is the intellectual property of Tina Scahill Design



INTERNATIONAL CONFERENCE MATERIAL 2017

CONFERENCE BOOKLET, AGENDA AND PULL UP BANNERS.

PCM EUROPEAN CONFERENCE ROME 2017 1
Share, Learn and Grow ° :
: PROCESS COMMUNICATION MODEL' PCM EUROPEAN CONFERENCE ROME 2017 = PCM EUROPEAN CONFERENCE ROME 2017
'& Share, Learn and Grow &

Share, Learn and Grow
- L
European Conference
ROME | July 5" to 7 2017

Benvenuto
Weéllkom
Jo6po xanoBaTh
The Art of Adaptive

Communication European Conference Velkoggggg?g“
ROME | July 5% to 7% 2017
Welcome

Willkommen
Bienvenue

Udvézlet

Vitajte

i

Agenda at a glance

© This document is the intellectual property of Tina Scahill Design



avatu

www.avatu.co.uk

© This document is the intellectual property of Tina Scahill Design



A5 INVITATIONS THE STARTING POINT OF A SUITE OF EVENT INFORMATION

VIP INVITATION AVALLUL s

CYBER SECURITY - v 9
A State-Level Issue: -~ S~___ —® VIP INVITATION

S

The New Statesman invites you to the VIP launch of
an important new report into cyber security policy.

.. H .
Hear firsthand how to attack this fast growing, vastly challenging issue. - S a r | I e S S | | I g

Examine cyber security from all levels, from evolving government

thinking to initiatives which support inspiring companies. t h e P OW E R
Date: Thursday 23rd February - -

Start time: 7.00pm

Drinks and canapés will be served ; _— > Of yo U r P E 0 P L E
Venue: The Churchill Room

House of Commons
Westminster London SW1A 0AA People are often seen as the weakest link in
To luisa.farmer@avatu.co.uk an infosecurity plan. But GDPR compliance
means you have to take control of your

insider threat. And you need to do it now.

A breakfast briefing with essential
legal, technical and practical advice.

Date: Thursday, 25th May 2017
Time: 8.30am to 11.30am

Venue: Shangri-La at The Shard
RSVP: To luisa.farmer@avatu.co.uk

In partnership:

observe it

Avatu One-Step Ahead Security

© This document is the intellectual property of Tina Scahill Design



avat

infosecurity advisors
for inspiring companies

Join our live webinar...

observe

A5 INVITATION

avatu.co.uk

EMAILER

Sign up for our next webinar - part of the Avatu One-Step Ahead Security programme

How cyber criminals exploit the
goodness of your employees

> An FBI perspective including practical tips to prevent a breach

Join the webinar, and
consider issues such as:
Who are your internal risky

players?

How to develop a strategy for
combatting high-risk behaviour
(both malicious and unwitting)
and consider motivations such
as revenge, spite and greed

+  How to spot the early warning
signals and thwart risks

+  How to instill a positive security
culture, and still monitor your
people’s behaviour

Live webinar

Date: Tuesday, 4 April, 2017
Time: 2pm BST (Tuesday)

@1 ﬁcen\

Your speakers

John Boles
former FBI assistant director
for international operations

David Nice
insider threat technical
expert - ObservelT

Sign up for our next webinar - part of the Avatu One-Step Ahead Security programme

Join our webinar and gain an FBI perspective
including practical tips to prevent a breach.

Insider threats are a massive challenge for many
organisations. But understanding the motivations
and behaviours of the people inside your
organisation - and those on outside trying to get
in - will help you reduce the risk.

Hearing from an expert who's held a senior role
in the FBI, focusing on this area, is unmissable.

Your speakers

John Boles

former FBI assistant
director for
international operations

John Boles served for 20 years in the FBI
as both Assistant Director and Deputy
Assistant Director, responsible for
directing and managing the FBI's global
cyber operations and investigations, and
for leading the Bureau’s international
operations in 84 countries.

David Nice
insider threat technical
expert - ObservelT

David Nice has worked in the security
environment for almost 20 years and
consequently understands the challenges
faced by companies - and public bodies
-inside and out. Today he specialises in
insider threats and helping people to
adapt their behaviours.

How cyber criminals
exploit the goodness
of your employees

An FBI perspective including practical
tips to prevent a breach

Register NOW >

Live webinar

Date: Tuesday, 4 April, 2017
Time: 2pm BST (Tuesday)

Register NOW >

Join the webinar, and

consider issues such as:

* Who are your internal risky
players?
How to develop a strategy for
combatting high-risk behaviour
(both malicious and unwitting)
and consider motivations such as
revenge, spite and greed

How to spot the early warning
signals and thwart risks

How to instill a positive security
culture, and still monitor
your people’s behaviour

£\

In pai

cybersecurity@avatu.co.uk
or phone 01296 621121

observe

avatu
observe

Copyright © 2017 Avatu Ltd, All rights reserved.

unsubscribe fre his list update subscription preferences
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Supporting Science

www.electromedsys.com

© This document is the intellectual property of Tina Scahill Design



6 PANEL DISPLAY STAND CONCEPT

PROVIDERS OF EQUIPMENT AND
SOLUTIONS FOR PRE-CLINICAL
RESEARCH SINCE 1990

Call: +44 (0)23 92008310
Email: sales@emms.email

www.emms.global

Supporting Science
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EQUIPMENT AND Wall: +44 (0)23 920
OR BRECHNICAS <Emai|: sales@emmg

RCH SINCE 1990
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Supporting Science
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A5 TONE OF VOICE INITIATIVE MHS HOMES - WORK WITH PR & COPYWRITERS BULL BY THE HORNS

¢¢ BUT IN A NIGE WAY 2

Come onin.
All the help you need is inside.

You need to sound like a:

YOU’LL
BE - AND
SOUND -

HELPFUL
»

7

E
Wikt 9 Nemever

Keep it simple
We want to do a great job for all our customers and
that means looking carefully at the things we do
and the way we do them.

Be straight forward: Cut the crap (get rid of
the things we don't need to say. They just get
in the way)

When we looked at our letters, emails and other
written communications, we discovered there's
quite a lot we can do to make them clearer and
better.

Add the personal touch: Make a better
impression every time by sounding more
natural, human and helpful when we write (not
just when we speak to people face-to-face or
We're also making a less positive impression when on the phone)

we write than when we speak to people on the
phone or face-to-face.

This will also make us more consistent. We'll all
sound like we work at the same company, where
the same things matter.

© This document is the intellectual property of Tina Scahill Design
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